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Paul Ruther ford ,  s e l f - s t y l e d  "happy consumer" o f  ou r  media has w r i t t e n  a l o t  of words i n  h i s  
book The Making o f  t he  Canadian Media w i t h o u t  say ing any th ing  t h a t  has n o t  been more e loquen t l y  
p u t  by t he  proponents o f  p r i v a t e  broadcast ing  and o t h e r  ent repreneurs  i n  t h i s  coun t r y .  He at tempts 
t o  d i s g u i s e  h i s  p o s i t i o n  i n  t he  i n t r o d u c t i o n  by s t a t i n g  t h a t  "I must make c l e a r  two q u a l i f i c a t i o n s  
. . . f i r s t ,  the  book does n o t  a t t emp t  t o  app l y  t o  the  h i s t o r y  o f  t he  media any theo ry  o r  model con- 
coc ted by a g r e a t  t h i n k e r . .  .secondly,  t he  book does n o t  p re tend  t o  be the f i n a l  word." '  Yet t he  aim 
o f  the  book i s  " t o  i n v e s t i g a t e  t he  h i s t o r i c a l  s i g n i f i c a n c e  o f  comnunicat ions i n  Canadau2 and i n  
say ing t h a t  "some readers may w e l l  d i scove r  echoes o f  t he  ph i losophy o f  Haro ld  I n n i s  and Marsha l l  
McLuhan, i n  p a r t i c u l a r  t h e i r  emphasis on t h e  c u l t u r a l  importance o f  communications systems" ,' 
Ru the r fo rd  admits t h a t  he i s ,  l i k e  a l l  o t h e r  i n d i v i d u a l s ,  cond i t i oned  t o  a l a r g e  e x t e n t  by t he  
s o c i e t y  i n  which he l i v e s .  He f i r s t  concent ra tes  on the  d a i l y  newspapers, s topp ing  b r i e f l y  t o  
de l ve  i n t o  the  s t o r y  o f  magazines, books and movies. 
I n  t he  opening s e c t i o n  he surveys the  r i s e  o f  t h e  newspaper i n  Canada i n  a r a t h e r  n a r r a t i v e  
s t r a i g h t  fo rward  manner. He discusses "freedom o f  the  press"  and r e l a t e s  i t  t o  f r ee  compe t i t i on  
a d v e r t i s i n g  and i t s  a l l i a n c e  w i t h  p o l i t i c a l  p a r t i e s .  He emphasizes t h a t  d u r i n g  t h i s  pe r i od ,  c a p i t a l  
requ i rement  f o r  e n t r y  i n t o  t he  i n d u s t r y  was low. He does n o t  show t h a t  t he  numbers which su rv i ved  
were papers t h a t  had f i n a n c i a l  back ing i n  t h e  form o f  advert isements f rom government p a r t i e s ,  whose 
c h i e f  concern was t o  a s s i s t  t h e  r i s i n g  n a t i o n a l  bou rgeo i s i e  i n  shaping t h e  c u l t u r a l  v iewpoin ts  o f  
t h e  s o c i e t y  i n  general  t o  match t h e i r s .  Yet even i n  r e l a t i v e l y  uncontent ious  areas, t he re  a re  
omissions. However, i n  t h i s  n a r r a t i v e  d e s c r i p t i o n  he shows the  r o l e  o f  t he  press i n  Quebec as 
p r o v i d i n g  c a t h a r s i s  dogma and p o l i t i c s ,  and i n  Eng l i sh  Canada the  n e g l e c t  o f  t h i s  c u l t i v a t i o n  o f  
t he  h ighe r  l i f e  o f  mankind. There was no o v e r t  a t tempt  t o  r a d i c a l l y  change the  na tu re  o f  the  two 
presses even a f t e r  t he  development o f  the  Telegraph; which should have caused an increase i n  t he  
f l o w  o f  i n t e r c o l o n i a l  news. Th is  f a i l u r e  t o  some e x t e n t  a l lowed f o r  t he  development o f  independent 
c u l t u r a l  s o l i t u d e s .  
The c l o s e r  Ru the r fo rd  ge ts  t o  contemporary t imes t h e  more f a l l a c i o u s  t h e  i n t e n t  o f  h i s  book be- 
comes. I n  t he  golden e ra  o f  t he  press,  he t r i e s  t o  show the  press as no l o n g e r  a l l i e d  t o  a c l a s s  
b u t  a c o l l e c t i o n  o f  i n d i v i d u a l  en t repreneurs .  He uses statements such as "Roy Tbcpson proved a 
vorac ious consumer f i r s t  o f  r a d i o  s t a t i o n s  and even more o f  smal l  c i t y  weeklies. He f u r t h e r  
r e l a t e s  a l l  t h i s  t o  something c a l l e d  " t h e  bourgeois ethos," a term used so vaguely t h a t  i t  cannot 
i l l u m i n a t e  t he  r e l a t i o n s h i p  between a c lass ,  i t s  values and the  form o f  t h e i r  d isseminat ion .  
He f u r t h e r  t r i e s  t o  push h i s  ambiguous p r i v a t e  i n d u s t r y  arguments wit: statements such as "The 
surge o f  media concen t ra t i on  mere ly  demonstrated t h a t  t he  'communication i n d u s t r y  was a business 
l i k e  any o the r  wherein bigness and growth were necessary t o  s ~ r v i v e . " ~  I n  do ing t h i s  he r e f u t e s  
t h e  con ten t i on  t h a t  t he  media opera te  as an organ i n  our  s o c i e t y  t o  shape i t s  h i s t o r y ,  and t o  
demonstrate t h a t  Canada's media were almost p o l i t i c a l l y  and s o c i a l l y  impotent.  He re fuses  t o  
r e a l i z e  t h a t  newspaper owners o r  more a c c u r a t e l y  media owners as i n d i v i d u a l s  a r e  members o f  an 
owning c l a s s  and o f  necess i t y  f o r  t h e i r  s u r v i v a l  as a group o f  people.  I t  r e q u i r e s  t h e  p roduc t i on  
o f  ideas, o f  which they have no b e t t e r  organ than t h e  media t o  s o c i a l i z e  t h e  readers  w i t h  t h e i r  
views o f  t he  wor ld .  Thus i n  showing t h e  media owners as p o l i t i c a l l y  and s o c i a l l y  impotent  he ignores  
o r  sk ips  over severa l  o t h e r  quest ions .  Why was t h e  r e g u l a r  media n o t  a b l e  t o  overcome the  obs tac le  
o f  e t h n i c  newspapers i n  an a t t emp t  t o  a s s i m i l a t e  these groups i n t o  t h e  m a j o r i t y  s o c i e t y ?  What of 
t he  n a t u r e  o f  t he  t i e s  between t h e  media and o t h e r  e n t e r p r i s e s  and t h e  d i f f i c u l t y  o f  d i s t r i b u t i o n ,  
o r  t he  problems o f  sca le  which i n h i b i t e d  growth on e i t h e r  t he  B r i t i s h  o r  t he  U.S. model? 
I n  n e g l e c t i n g  t h e  above q u e s t i o n s , e s p e c i a l l y t h e l a t t e r , t h e  au tho r  was a b l e  t o  ment ion  the A i r d  
Comnission and the LaMarsh Report .  To some e x t e n t  he paraphrased t h e i r  recommendations w i t h o u t  
showing t h a t  these r e p o r t s  and o the rs  which he d i d  n o t  ment ion were necess i t a ted  by the  c lash  o f  
i deo log ies  caused by t h e  f l o w  o f  i n f o r m a t i o n  f rom a coun t r y  whose i deo logy  i s  b a s i c a l l y  f r e e  
e n t e r p r i s e  t o  a coun t r y  w i t h  a predominate ly  p u b l i c  e n t e r p r i s e  e thos.  Thus he was a b l e  t o  speak o f  
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t h e  r o l e  o f  t he  CBC and i t s  c o n t r i b u t i o n  towards a  Canadian i d e n t i t y  w i t h  d i s d a i n  by equa t i ng  t he  
CBC w i t h  o t h e r  p r i v a t e  e n t e r p r i s e s  who opera te  l a r g e l y  i n  the  l u c r a t i v e  m e t r o p o l i t a n  markets o f  
t h i s  coun t r y  w i t h  minimum p roduc t i on  c o s t .  He d i d  n o t  r e a l i z e  t h a t  t he  r o l e  o f  t he  CBC i n  essence 
was supposed t o  p rov ide  a  f l o w  o f  i n f o r m a t i o n  i n  two d i r e c t i o n s  from t h e  c e n t r e  t o  t he  pe r i phe ry  
and v i c e  versa, t h a t  i t  was n o t  in tended t o  be an " i n d u s t r y "  b u t  a  se rv i ce .  
Ruther ford  cont inues on h i s  path  o f  m is - i n fo rma t i on  by c a l l i n g  h imse l f  an a d d i c t  i ns tead  o f  a  
c r i t i c  o f  t he  media. He does t h i s  t o  p rov ide  us w i t h  an unders tand ing as t o  why he c l i n g s  t o  a  
myth thrown o u t  l ong  ago by even conse rva t i ve  economists . . .  t h a t  t he  f r e e  market i s  t h e  p u r e s t  ex- 
p ress ion  o f  democracy and t h a t  they  o n l y  r e f l e c t  consumer pre ference.  Wel l ,  we a l l  a r e  aware o f  
t he  freedom t o  choose between the  va r i ous  newspapers o f  Toronto o r  Vancouver o r  Regina. The owners 
as members o f  t he  business w o r l d  and most o f  t h e i r  employees share a  p a r t i c u l a r  wor ldv iew as a  
r e s u l t  c e r t a i n  types o f  i n f o r m a t i o n  ga in  p r i o r i t y  over  o the rs  and a  c o n t r o l  over  access t o  t h e  
resources t h a t  h e l p  t o  do a  good j o b  o f  say ing what needs t o  be sa id .  Such a  compla in t  a g a i n s t  t he  
system would n o t  be v a l i d ,  f o r  he says, " t h e  mul t imedia  a re  s u b j e c t  t o  t h e  d i s c i p l i n e  o f  t h e  market-  
p l ace  wherein t he  consumer's do1 l a r  i s  a t  bottom, sovereign. "' 
The author  f u r t h e r  uses t h i s  l a s t  q u o t a t i o n  as a  double edged sword t o  en fo rce  the  idea t h a t  
p r i v a t e  e n t e r p r i s e  had no r e a l  cho i ce  i n  o n l y  produc ing o r  purchasing from the  Un i ted  States,  
programmes t h a t  s a t i s f y  consumer demands. Owners o f  these e n t e r p r i s e s  s a i d  t o  be l i m i t e d  by t he  
h y b r i d  na tu re  o f  t he  conanunication system and t h e  smal l  s i z e  o f  the  Canadian market,  making d i f f i -  
c u l t  t he  p r o f i t a b l e  manufacture o f  a  m u l t i t u d e  o f  seemingly unique messages. 
He then i n t roduces  h i s t o r i c a l  da ta  such as " i n  1931 the  t o t a l  va lue  o f  American newspapers and 
magazines imported i n t o  Canada was w e l l  over  $4 m i l l i o n .  To ta l  dominat ion  was o n l y  stemmed by 
~ a c l e a n ' s "  ' and t o  f u r t h e r  r e i n f o r c e  t h e  obse rva t i on  t h a t  th roughout  t h e  h i  s t o r y  o f  t h i s  coun t r y  
f o r e i g n  ideas have p layed an e x t r a o r d i n a r i l y  prominent p a r t  i n  t he  f o rma t i on  o f  Canadian op in ion .  
So what he i s  r e a l l y  saying, then, i s  "dear f e l l o w  Canadians d o n ' t  blame us f o r  u s i n g  the  ove r f l ow  
o f  American media and messages t o  make a  p r o f i t ;  we a r e  o n l y  do ing what t h e  consumer, who i s  
sovere ign i n  ou r  f r e e  market,  r e q u i r e s  o f  us."  As a  r e s u l t  o f  t h i s  a t t i t u d e  by media owners and 
managers, Canadian media produc ing indigenous m a t e r i a l  became hope less l y  c r i p p l e d  by American 
compe t i t i on .  
Equa l l y  f a l l a c i o u s  i s  t h e  a u t h o r ' s  b e l i e f  t h a t  l a r g e r  newsrooms.4ead t o  g r e a t e r  c o n t r o l  by 
t he  j o u r n a l i s t s o v e r c o n t e n t .  T h e i r  " s p h e r e o f a u t h o r i t y "  he says however l i m i t e d ,  a l l ows  them 
t o  i o n t r o l  t he  f l o w  o f  i n f o r m a t i o n  accord ing t o  t h e i r  own presumption w i t h o u t  much managerial  
superv is ion . '  The p o s s i b i l i t y  t h a t  spheres o f  a u t h o r i t y  m igh t  become so l i m i t e d  as t o  be mean- 
i n g l e s s  does n o t  seem t o  have occur red t o  him. 
F i n a l l y ,  through syntax  and s t y l e  as e v i d e n t  i n  statements such as "The E d i t o r i a l  s t a f f  o f  CP 
have a  p e c u l i a r  importance" f o l l o w e d  by " t h e  n a t i o n a l i s t  crusade, l i k e w i s e  a  reawaking pu r i t an i sm,  
have now merged w i t h  t he  t h i r d  wave o f  r e a c t i o n  t o  save the  Canadian d e m o ~ r a c y " ~  become meaning- 
l e s s  t o  t he  reader.  
Th is  book i n  general  i s  a  poor  apology f o r  t he  s t a t e  o f  our  media. I t  would be imposs ib le  
f o r  me t o  recomnend i t  as a  r e a l  c o n t r i b u t i o n  t o  t he  r o l e  o f  t he  media i n  Canadian h i s t o r y .  
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